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This exceptional new text offers an up-to-date and integrated approach to communication law. Written by
two practicing attorneys with extensive experience teaching the communication law course, Law for
Advertising, Broadcasting, Journalism, and Public Relations covers the areas of communication law
essential and most relevant for readers throughout the communication curriculum. Its integrated approach
will serve students and practitioners in advertising and public relations as well as those in journalism and
electronic media.

Providing background to help readers understand legal concepts, this comprehensive communication law text
includes an introduction to the legal system; covers legal procedures, structures, and jurisdictions; discusses
the First Amendment and electronic media regulations; and considers issues of access. Additional material
includes: *intellectual property law; *employment and agency law, with explanations of how these laws
create obligations for mass communication professionals and their employees; *commercial communication
laws; and *special laws and regulations that impact reporters, public relations practitioners, and advertisers
who deal with stock sales.

Special features of this text include:
*Magic Words and Phrases--defining legal terms;
*Cases--illustrating key points in each chapter;
*Practice Notes--highlighting points of particular interest to professional media practices;
*Instructions on finding and briefing cases, with a sample brief; and
*Examples of legal documents and jury instructions.

This text is intended as an introduction to communication law for students and practitioners in mass
communication, journalism, advertising, broadcasting, telecommunications, and public relations.
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From reader reviews:

Patricia Smith:

The book Law for Advertising, Broadcasting, Journalism, and Public Relations: Law for Advertising,
Broadcasting, Journalism, and Public Relations (Routledge Communication Series) give you a sense of
feeling enjoy for your spare time. You can use to make your capable more increase. Book can to get your
best friend when you getting pressure or having big problem along with your subject. If you can make
reading through a book Law for Advertising, Broadcasting, Journalism, and Public Relations: Law for
Advertising, Broadcasting, Journalism, and Public Relations (Routledge Communication Series) to become
your habit, you can get a lot more advantages, like add your own capable, increase your knowledge about
several or all subjects. You could know everything if you like wide open and read a reserve Law for
Advertising, Broadcasting, Journalism, and Public Relations: Law for Advertising, Broadcasting, Journalism,
and Public Relations (Routledge Communication Series). Kinds of book are a lot of. It means that, science e-
book or encyclopedia or other folks. So , how do you think about this book?

Sandra Snyder:

Book is to be different for every grade. Book for children until adult are different content. As we know that
book is very important usually. The book Law for Advertising, Broadcasting, Journalism, and Public
Relations: Law for Advertising, Broadcasting, Journalism, and Public Relations (Routledge Communication
Series) has been making you to know about other knowledge and of course you can take more information. It
is extremely advantages for you. The publication Law for Advertising, Broadcasting, Journalism, and Public
Relations: Law for Advertising, Broadcasting, Journalism, and Public Relations (Routledge Communication
Series) is not only giving you far more new information but also for being your friend when you experience
bored. You can spend your spend time to read your book. Try to make relationship using the book Law for
Advertising, Broadcasting, Journalism, and Public Relations: Law for Advertising, Broadcasting, Journalism,
and Public Relations (Routledge Communication Series). You never sense lose out for everything in the
event you read some books.

Ericka McCall:

Reading a e-book can be one of a lot of activity that everyone in the world likes. Do you like reading book
and so. There are a lot of reasons why people enjoyed. First reading a e-book will give you a lot of new facts.
When you read a publication you will get new information mainly because book is one of numerous ways to
share the information or their idea. Second, reading a book will make an individual more imaginative. When
you reading through a book especially fictional book the author will bring that you imagine the story how the
figures do it anything. Third, it is possible to share your knowledge to other individuals. When you read this
Law for Advertising, Broadcasting, Journalism, and Public Relations: Law for Advertising, Broadcasting,
Journalism, and Public Relations (Routledge Communication Series), you are able to tells your family,
friends and soon about yours reserve. Your knowledge can inspire the mediocre, make them reading a e-
book.



Dan Morris:

As we know that book is vital thing to add our knowledge for everything. By a guide we can know
everything you want. A book is a range of written, printed, illustrated or blank sheet. Every year has been
exactly added. This reserve Law for Advertising, Broadcasting, Journalism, and Public Relations: Law for
Advertising, Broadcasting, Journalism, and Public Relations (Routledge Communication Series) was filled
with regards to science. Spend your time to add your knowledge about your technology competence. Some
people has various feel when they reading a book. If you know how big selling point of a book, you can truly
feel enjoy to read a publication. In the modern era like at this point, many ways to get book that you simply
wanted.
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